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The Shapes of Things to Come 

By Mark J Muratore  

As we approach the mid-point of 2012 and begin to move toward the fall, many companies will be 
looking around to see what is new and trending in concrete products so they can begin preparations for 
any planned product launches for the 2013 selling season.   

Many times in years past, dry cast and wet cast producers were on very different pages when evaluating 
their new item launches given their unique product offerings, customer base, and equipment setup.  
This year however, we are beginning to see a striking similarity of popular products that are crossing 
over and becoming popular for both dry cast producers and wet cast product manufacturers. 

One product group in particular that is gaining in popularity includes larger versions of pavers and patio 
stones.  Where we all once focused on a standard 4 x 8 paver with the occasional contractor and owner 
incorporating a few large format stones into their projects, now entire projects are being installed using 
larger stones exclusively.  Typical sizes showing popularity include 16 x 24, 18 x 24, and 24 x 24, all sizes 
that just five years ago were considered too large for the US consumer and commercial market.   

Within the dry cast world, mold companies are seeing increases in sales this year for both textured and 
non-textured pavers and patio products in these larger format stones.   Companies like Kobra Molds, 
Rampf Industries, Hess, and others have all introduced their own line up of molds to cater to these sizes; 
many with a variety of surface textures and false joint systems to capture regional and market 
preferences.   While the majority of these larger stones can be run on most existing production 
equipment, big board paver plants do possess the greatest flexibility to combine these patterns on a 
single production pallet or cycle.  Of course, the prerequisite to making a larger product at a profit is 
directly related to quality.  Throwing away one 4 x 8 paver will not have much impact on cost or waste, 
but throw away one 24 x 24 product per cycle, and you are likely staring at 25-50% waste factor on that 
board.  

For wet cast producers however, the move toward these larger sizes took place a while back since many 
of their automated production systems were originally designed and geared toward these types of 
dimensional products.  In Europe, Canada, and the UK, large format wet cast stones have established a 
solid base of consumer popularity and preference.   This trend is now beginning to see significant 
increase in the US market, not just in traditional patio or walkway applications, but in outdoor living and 
kitchen areas.  Some of these larger format products are being incorporated into outdoor fireplaces, 
hearths, and expansive exterior living areas where the size is a perfect complement to the space.   When 
considering adding these products to your lineup, make sure the mold is designed to accommodate the 
unique challenges associated with a larger mold, including a more rigid and stable mold carrier.  
Companies like InnovaCast in the USA and Airforme Industries in the UK have seen increased order 
placement activity for both ABS and polyurethane wet cast molds and carriers in these larger formats.  



Another market that is gravitating toward larger format product is manufactured stone and a variety of 
exterior concrete cladding systems.  Originally this industry gained its market share by replicating 
individual natural stones in lightweight concrete which greatly reduced installation, freight, and unit 
cost.  Companies like Eldorado Stone and Cultured Stone built vast product offerings centered on 
predominately smaller unit size stones and established the foundation of an industry that is fast 
approaching 5% of all exterior siding products.  Now manufactured stone veneer companies of all types 
are gradually increasing the sizes of their stones in an effort to further reduce installation cost. 

Additionally some new products are gaining popularity in the exterior siding market where each stone is 
12 x 18 or larger.  These products once again focus on reduced installation cost, very high durability and 
elegant aesthetics.  Products like Moderra and Castia Stone are just two examples of these types of 
products.  Most are manufactured in traditional wet cast facilities, utilize ABS or polyurethane molds, 
cover larger areas of the wall per stone, and in the case of Castia Stone, produced regionally as a 
licensed product. 

All in all, it appears that for the balance of 2012 heading into 2013, larger format concrete products are 
gaining in popularity and preference both for dry cast and wet cast producers.  Of course, each 
manufacturer needs to conduct a thorough market analysis for their region to determine the suitability 
of these types of product dimensions and styles.  For me, that begins with an in-person visit to my 
dealer, contractor, and sales team.  It could open some great windows of opportunity for next year! 
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